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PRESENTASI DIRI ONLINE DAN INTENSITAS PENGGUNAAN MEDIA SOSIAL
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Universitas Islam 45

ABSTRACT

This study aimed to examine the relationships and effects of online self-presentation and Instagram
use intensity on subjective well-being among students of Universitas Islam 45 Bekasi. This study
employed a quantitative approach with a correlational design. A total of 235 students were selected
using purposive sampling. Data were collected using the Satisfaction with Life Scale (SWLS), Scale
of Positive and Negative Experience (SPANE), Presentation of Online Self Scale for Adults (POSSA),
and an Instagram use intensity scale developed by the researcher. Data were analyzed using
Spearman Rank correlation and multiple linear regression. The results revealed a significant positive
relationship between online self-presentation and subjective well-being (r = 0.468, p = 0.000), as
well as a significant negative relationship between Instagram use intensity and subjective well-being
(r=-0.159, p = 0.015). Multiple regression analysis showed that both variables simultaneously had
a significant effect on subjective well-being (F = 35.029, p = 0.000), accounting for 23.2% of the
variance (R’ = 0.232). These findings indicate that online self-presentation and Instagram use
intensity contribute to explaining students’ subjective well-being.

Keywords: subjective well-being, online self-presentation, Instagram use intensity, university
students

ABSTRAK

Penelitian ini bertujuan untuk mengetahui hubungan dan pengaruh presentasi diri online dan
intensitas penggunaan media sosial Instagram terhadap kesejahteraan subjektif pada mahasiswa
Universitas Islam 45 Bekasi. Penelitian ini menggunakan pendekatan kuantitatif dengan desain
korelasional. Sampel penelitian berjumlah 235 mahasiswa yang dipilih menggunakan teknik
purposive sampling. Pengumpulan data dilakukan menggunakan Satisfaction with Life Scale (SWLS),
Scale of Positive and Negative Experience (SPANE), Presentation of Online Self Scale for Adults
(POSSA), serta skala intensitas penggunaan media sosial Instagram yang disusun oleh peneliti. Data
dianalisis menggunakan uji korelasi Rank Spearman dan regresi linear berganda. Hasil penelitian
menunjukkan terdapat hubungan positif yang signifikan antara presentasi diri online dengan
kesejahteraan subjektif (r = 0,468, p = 0,000), serta hubungan negatif yang signifikan antara
intensitas penggunaan media sosial Instagram dengan kesejahteraan subjektif (r = -0,159; p =
0,015). Hasil regresi menunjukkan bahwa kedua variabel secara simultan berpengaruh signifikan
terhadap kesejahteraan subjektif (F = 35,029; p = 0,000) dengan kontribusi sebesar 23,2% (R? =
0,232). Dengan demikian, presentasi diri online dan intensitas penggunaan media sosial Instagram
berpengaruh secara simultan terhadap kesejahteraan subjektif mahasiswa.

Kata kunci: presentasi diri online, intensitas penggunaan media sosial Instagram, kesejahteraan
subjektif, mahasiswa
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