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ABSTRACT 

Indonesia, as a country with a high level of consumerism, supported by the ease of access to 

online shopping, encourages the emergence of compulsive buying behavior characterized by 

an uncontrollable urge to purchase as a means of coping with stress. This phenomenon is also 

observed among K-Pop fans, who demonstrate high loyalty toward their idols, leading to 

excessive purchasing behavior. This study aims to examine the influence of celebrity worship 

and self-esteem on compulsive buying among K-Pop fans. This research employs a quantitative 

correlational approach with 344 K-Pop fans aged 18–25 years who are members of the 

“WTS/WTB/WTT ALL FANDOM” community on platform X and reside in the Greater Jakarta 

area. Data were collected using the Celebrity Attitude Scale (CAS), a self-esteem scale based 

on Heatherton & Polivy (1991), and the Edwards Compulsive Buying Scale (ECBS). Data 

analysis was conducted using Spearman’s rho correlation and multiple linear regression. The 

results indicated a significant positive relationship between celebrity worship and compulsive 

buying (r = 0.634; p < 0.05), and a significant negative relationship between self-esteem and 

compulsive buying (p < 0.05). Simultaneously, celebrity worship and self-esteem significantly 

influenced compulsive buying (R = 0.644; R² = 0.415; p < 0.05). 

Keywords: Compulsive Buying, Celebrity Worship, Self-Esteem, K-Pop fans 

 

ABSTRAK 

Indonesia sebagai negara dengan tingkat konsumtif tinggi, didukung kemudahan akses belanja 

daring, mendorong munculnya perilaku compulsive buying yang ditandai dorongan membeli 

secara tidak terkendali sebagai pelarian dari stres, fenomena yang juga terlihat pada penggemar 

K-Pop dengan loyalitas tinggi terhadap idola sehingga cenderung melakukan pembelian 

berlebihan. Penelitian ini bertujuan untuk mengetahui pengaruh celebrity worship dan harga 

diri terhadap compulsive buying pada penggemar K-Pop. Penelitian menggunakan pendekatan 

kuantitatif korelasional dengan subjek sebanyak 344 penggemar K-Pop berusia 18–25 tahun 

yang tergabung dalam komunitas “WTS/WTB/WTT ALL FANDOM” di platform X dan 

berdomisili di Jabodetabek. Pengumpulan data menggunakan skala Celebrity Attitude Scale 

(CAS), skala harga diri berdasarkan aspek Heatherton & Polivy (1991), dan Edwards 

Compulsive Buying Scale (ECBS). Analisis data menggunakan korelasi Spearman’s rho dan 

regresi linear berganda. Hasil menunjukkan adanya hubungan positif signifikan antara celebrity 

worship dan compulsive buying (r = 0,634; p < 0,05), serta hubungan negatif signifikan antara 

harga diri dan compulsive buying (p < 0,05). Secara bersama-sama, celebrity worship dan harga 

diri berpengaruh signifikan terhadap compulsive buying (R = 0,644; R² = 0,415; p < 0,05). 

Kata Kunci: Compulsive Buying, Celebrity Worship, Harga Diri, Penggemar K-Pop  
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