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MOTTO 

 

“Surviving is a form of courage that often goes unseen, because behind every 

smile there is a long struggle that not everyone understands. There is exhaustion 

hidden away, tears held back, and moments of wanting to give up fought in 

silence. Yet choosing to keep standing, to keep moving forward, and to keep 

believing in tomorrow is proof that true strength is born from a heart that refuses 

to surrender.” 
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ABSTRACT 

This study aimed to examine the effect of personal values and the intensity 

of social media use on political trust among first-time voters. Political trust plays 

an important role in supporting democratic processes, particularly for young voters 

who are newly involved in political participation. This research employed a 

quantitative approach using multiple linear regression analysis. The participants 

consisted of 77 first-time voters selected using Cochran’s formula. The instruments 

used were the Political Trust Scale (Matulessy & Samsul), the Personal Values Scale 

(Schwartz, 1992), and the Social Media Usage Intensity Scale (Ajzen). The results 

showed an R Square value of 0.063, indicating that personal values and social media 

usage intensity contributed 6.3% to political trust. The F-test result (F = 2.489; p > 

0.05) indicated that the model was not statistically significant. Thus, personal values 

and social media usage intensity did not significantly influence political trust among 

first-time voters. 

Keywords: personal values, social media usage intensity, political trust, first-time 

voters. 

 

ABSTRAK 

Penelitian ini bertujuan untuk mengetahui pengaruh nilai personal dan 

intensitas penggunaan media sosial terhadap kepercayaan politik pada pemilih 

pemula. Kepercayaan politik memiliki peran penting dalam mendukung proses 

demokrasi, khususnya bagi pemilih pemula yang baru terlibat dalam partisipasi 

politik. Penelitian ini menggunakan pendekatan kuantitatif dengan analisis regresi 

linear berganda. Subjek penelitian berjumlah 77 pemilih pemula yang ditentukan 

menggunakan rumus Cochran. Instrumen yang digunakan meliputi skala 

Kepercayaan Politik (Matulessy & Samsul), skala Nilai Personal (Schwartz, 1992), 

serta skala Intensitas Penggunaan Media Sosial (Ajzen). Hasil penelitian 

menunjukkan nilai R Square sebesar 0,063 yang berarti nilai personal dan intensitas 

penggunaan media sosial memberikan kontribusi sebesar 6,3% terhadap 

kepercayaan politik. Hasil uji F (F = 2,489; p > 0,05) menunjukkan bahwa model 

regresi tidak signifikan. Dengan demikian, nilai personal dan intensitas penggunaan 

media sosial tidak berpengaruh signifikan terhadap kepercayaan politik pada 

pemilih pemula. 
Kata kunci: nilai personal, intensitas penggunaan media sosial, kepercayaan 

politik, pemilih pemula. 
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