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Transportasi publik memiliki peran penting dalam mengatasi masalah lalu lintas 

padat, polusi udara, dan kebutuhan sistem transportasi yang efektif di kawasan 

perkotaan. Kota Bekasi menghadirkan layanan Biskita sebagai upaya mengurangi 

kepadatan lalu lintas dan mendorong masyarakat menggunakan transportasi 

massal. Penelitian ini bertujuan untuk menganalisis strategi kampanye Dinas 

Perhubungan Kota Bekasi dalam mensosialisasikan program Biskita Trans Bekasi 

Patriot kepada masyarakat. Penelitian ini menerapkan metode kualitatif deskriptif 

dengan model komponensial kampanye, penelitian ini mengkaji tahapan 

kampanye, mulai dari penentuan komunikator, pengolahan pesan, media yang 

digunakan, sasaran khalayak, hingga umpan balik. Hasil penelitian ini 

menyimpulkan strategi kampanye yang dilakukan Dinas Perhubungan Kota 

Bekasi bersifat kolaboratif dan memanfaatkan berbagai media komunikasi seperti 

media sosial Instagram, siaran radio lokal, serta kegiatan sosialisasi langsung di 

lapangan. Kampanye tidak hanya menekankan pada penyampaian informasi satu 

arah, tetapi juga membangun komunikasi dua arah melalui interaksi langsung dan 

media daring. Namun, kampanye masih menghadapi gangguan seperti 

keterbatasan sumber daya manusia, serta keterbatasan anggaran dalam produksi 

konten kampanye. 
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Public transportation plays an important role in overcoming the problems of 

dense traffic, air pollution, and the need for an effective transportation system in 

urban areas. Bekasi City presents the Biskita service as an effort to reduce traffic 

density and encourage people to use mass transportation. This study aims to 

analyze the campaign strategy of the Bekasi City Transportation Agency in 

socializing the Biskita Trans Bekasi Patriot program to the public. This study 

applies a descriptive qualitative method with a componential campaign model, 

this study examines the campaign stages, starting from determining the 

communicator, message processing, media used, target audience, to feedback. 

The results of this study conclude that the campaign strategy carried out by the 

Bekasi City Transportation Agency is collaborative and utilizes various 

communication media such as Instagram social media, local radio broadcasts, 

and direct socialization activities in the field. The campaign not only emphasizes 

the delivery of one-way information, but also builds two-way communication 

through direct interaction and online media. However, the campaign still faces 

obstacles such as limited human resources, as well as limited budget in producing 

campaign content. 

 

Keywords: Department of Transportation, Public Relations, Campaign, Public 

Transportation 
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