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ABSTRAK

Manajemen Promosi Sekolah Dengan Memanfaatkan Media Sosial
Untuk Meningkatkan Pelayanan Jasa Pendidikan

(Studi Kualitatif di SDIT Global Madani Bekasi)

Nama: Muhammad Igbal
Posisi: Mahasiswa PascasarjanaMMPI UNISMA 45
Bekasi
Email: ibalibel27@gmail.com

Penelitian ini bertujuan untuk mengkaji manajemen promosi sekolah melalui
media sosial di SDIT Global Madani Bekasi dalam upaya meningkatkan pelayanan jasa
pendidikan serta membangun citra positif di tengah masyarakat. Latar belakang
penelitian didasarkan pada pentingnya lembaga pendidikan untuk beradaptasi dengan
perkembangan teknologi digital, khususnya media sosial, sebagai sarana strategis dalam
menyampaikan informasi dan menjalin hubungan komunikasi yang efektif dengan
publik. Penelitian ini menggunakan pendekatan kualitatif dengan metode deskriptif,
melalui teknik observasi, wawancara, dan dokumentasi terhadap pihak sekolah.

Hasil penelitian menunjukkan bahwa SDIT Global Madani Bekasi telah
menerapkan strategi promosi yang terstruktur melalui pemanfaatan media sosial seperti
Instagram, Facebook, dan YouTube. Strategi ini melibatkan perencanaan konten,
kolaborasi antar guru dan tim promosi, serta penggunaan pendekatan design thinking
dalam merancang pesan komunikasi yang relevan. Dampak dari pemanfaatan media
sosial tersebut terlithat dari meningkatnya animo masyarakat terhadap sekolah,
terbentuknya persepsi positif, serta terjalinnya interaksi dua arah yang memperkuat
loyalitas publik. Namun, dalam pelaksanaannya, sekolah menghadapi tantangan seperti
keterbatasan SDM di bidang digital marketing, kendala teknis produksi konten, dan
inkonsistensi penjadwalan. Sebagai solusi, sekolah mengadakan pelatihan internal,
evaluasi performa media sosial secara berkala, dan membangun tim promosi berbasis
kolaborasi.

Kesimpulan dari penelitian ini adalah bahwa manajemen promosi berbasis
media sosial yang dijalankan secara profesional dan adaptif dapat berkontribusi secara
signifikan terhadap peningkatan kualitas pelayanan pendidikan, daya saing lembaga,
serta membangun hubungan yang lebih kuat antara sekolah dan masyarakat. Penelitian
ini diharapkan menjadi referensi bagi lembaga pendidikan lain dalam mengembangkan
strategi promosi digital yang efektif dan berkelanjutan.

Kata Kunci: manajemen promosi sekolah, media sosial, pelayanan jasa pendidikan,
branding digital, SDIT Global Madani Bekasi
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ABSTRACT

School Promotion Management Through the Use of Social Media to Improve Educational
Service Delivery
(Qualitative Study at SDIT Global Madani Bekasi)
Name: Muhammad Igbal
Position: Graduate Student of MMPI UNISMA 45 Bekasi
Email: ibalibel27@gmail.com

This study aims to examine the management of school promotion through social media
at SDIT Global Madani Bekasi in an effort to improve educational service delivery
and build a positive image within the community. The background of this research is
based on the importance of educational institutions adapting to the development of
digital technology, particularly social media, as a strategic medium for delivering
information and establishing effective communication with the public.

This research uses a qualitative approach with a descriptive method, employing
techniques such as observation, interviews, and documentation with school
stakeholders.

The findings reveal that SDIT Global Madani Bekasi has implemented a structured
promotional strategy by utilizing social media platforms such as Instagram, Facebook,
and YouTube. This strategy involves content planning, collaboration among teachers
and the promotion team, as well as the use of a design thinking approach in crafting
relevant communication messages. The impact of social media utilization is evident in
the increased public interest in the school, the formation of a positive public
perception, and the establishment of two-way interactions that strengthen public

loyalty.

However, in its implementation, the school faces challenges such as limited human
resources in digital marketing, technical obstacles in content production, and
inconsistency in scheduling. As a solution, the school conducts internal training,
regularly evaluates social media performance, and builds a collaborative-based
promotion team.

The conclusion of this research is that professionally and adaptively managed social
media-based promotion can significantly contribute to improving the quality of
educational services, enhancing institutional competitiveness, and building stronger
relationships between the school and the community. This research is expected to serve
as a reference for other educational institutions in developing effective and sustainable
digital promotion strategies.

Keywords: school promotion management, social media, educational service delivery,
digital branding, SDIT Global Madani Bekasi.
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