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ABSTRAK

Universitas Islam “45” Bekasi

Pogram Studi lImu Komunikasi
Fakultas Komunikasi, Sastra dan Bahasa
2022

Isan Surentu/41182037170076

Strategi Public Relations Koperasi Syariah PT Astra Honda Motor

Dibawah bimbingan Ibu Siti Khadijah, M. Si.

Total 60 Halaman dan 11 Halaman Romawi, 10 Daftar Gambar, 2 Daftar Tabel,
dan 8 Lembar Lampiran

Koperasi Syariah PT Astra Honda Motor termasuk lembaga baru yang secara
tidak langsung bersaing dengan Koperasi Konvensional yang sudah lama dikenal
oleh karyawan. Reputasi Koperasi Syariah AHM adalah sebagai lembaga
keuangan yang bergerak di bidang penyediaan barang dan jasa untuk kebutuhan
karyawan AHM, dengan metode transaksi jual beli sesuai prinsip syariah. Citra
positif sangat berpengaruh untuk perkembangan bisnis yang dijalankan.
Penelitian ini bertujuan untuk mengetahui strategi Public Relations yang
dilakukan Koperasi Syariah, dalam mempersuasi karyawan PT Astra Honda
Motor. Penelitian ini menggunakan metode deskriptif kualitatif dengan tahapan
observasi, wawancara, dan dokumentasi. Hasil penelitian yang dilakukan dari
tujuh strategi public relations yang diteliti (publications, event, news, community
involment, corporate identity, lobbying and negotiations, social responbility)
Koperasi Syariah menjalankannya dengan cukup baik, namun ada dua strategi
yang belum bisa dijalankan dengan baik yaitu event & sosial responsibility. Hal
itu dikarenakan kedua strategi tersebut terhambat beberapa kendala seperti SDM
dan waktu.

Kata Kunci : Koperasi Syariah, Public Relations, Strategi.



ABSTRACT

Universitas Islam “45” Bekasi

Study of Communication Science,
Programme

Faculty of Communications, Literature
and Language 2022

Isan Surentu/41182037170076

Strategi Public Relations Koperasi Syariah PT Astra Honda Motor

Under the guidance of Mrs. Siti Khadijah, M. Si.

A total of 60 pages and 11 roman pages, 10 list of pictures, 2 of Table and 8
Attachment Sheets.

The Sharia Cooperative PT Astra Honda Motor is a new institution that indirectly
competes with Conventional Cooperatives that have been known to employees for
a long time. The reputation of the Sharia Cooperative AHM is as a financial
institution engaged in the provision of goods and services for the needs of AHM
employees, using the method of buying and selling transactions according to
sharia principles. A positive image is very influential for the development of the
business being run. This study aims to determine the Public Relations strategy
carried out by Sharia Cooperatives in persuading PT Astra Honda Motor
employees. This study uses a qualitative descriptive method with the stages of
observation, interviews, and documentation. The results of the research conducted
from the seven researched public relations strategies (publications, events, news,
community involvement, corporate identity, lobbying and negotiations, social
responsibility). & social responsibility. This is because the two strategies are
hampered by several obstacles such as human resources and time.

Keywords: Sharia Cooperative, Public Relations, Strategy.
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