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Strategi Komunikasi Public Relations LRT Jabodebek Dalam Menangani Isu Di Media Sosial
Di bawah bimbingan Tin Hartini, M.Si.

Penelitian ini meneliti strategi public relations yang diterapkan oleh Light Rail Transit Jakarta,
Bogor, Depok, Bekasi dalam merespon isu-isu di media sosial terkait kenaikan tarif, jadwal,
pelayanan penumpang, dan fasilitas. Fokus penelitian adalah pada upaya Light Rail Transit
Jabodebek mengelola citra di tengah pandangan yang bertentangan mengenai kesiapan
operasional dan urgensi kebutuhan akan transportasi umum. Metode kualitatif deskriptif
digunakan untuk memperoleh data dari masalah sosial melalui pendekatan yang mendalam,
memungkinkan pemahaman lebih luas terhadap pernyataan dan perilaku individu atau kelompok.
Hasil penelitian menunjukkan strategi komunikasi public relations LRT Jabodebek dalam
menangani isu di media sosial, melalui pemberian informasi yang teratur dan transparan
mengenai jadwal, rute, tarif, layanan, responsivitas yang tinggi terhadap keluhan dan pertanyaan
pengguna, produksi konten edukatif yang meningkatkan kesadaran dan pemahaman masyarakat
tentang pentingnya menggunakan transportasi umum, serta informasi positif.

Kata kunci: Public Relations, Strategi Public Relations, Manajemen Isu, Media Sosial.
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Afif Pudin, 41182037200016
Jabodebek LRT public relations Communication Strategy in Handling Issues on Social Media
Under the guidance of Tin Hartini, M.Si.

This study examines the public relations strategies implemented by Light Rail Transit Jakarta,
Bogor, Depok, Bekasi in addressing social media issues related to fare increases, schedules,
passenger services, and facilities. The research focuses on understanding how Light Rail Transit
Jabodebek manages its image amidst conflicting views regarding its operational readiness and
the urgent need for public transportation. A descriptive qualitative method is used to gather data
from social issues through an in-depth approach, allowing for a broader understanding of
individual or group statements and behaviors. The findings indicate that Light Rail Transit
Jabodebek's public relations strategies effectively address social media issues by utilizing media
relations, which have proven successful in handling these issues and the ongoing challenges in
managing the public image of this new transportation mode.

Keywords: Issue Management, Public Relations, Public Relations Strategy, Social Media.
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