
The effect of AIDA model to
purchasing decision: the case of

HappyFresh Instagram
promotion
by Nana Danapriatna

Submission date: 28-Apr-2023 09:55AM (UTC+0700)
Submission ID: 2077828702
File name: Artikel_9_Dr._Nana.pdf (530.28K)
Word count: 4157
Character count: 23086



1 1 1

1

4

6

7

8

10

11

12

14

16

19

20

24

29

30



2

3

11

26

27

28

31



2

9

15

17

18

22

23

25



2

3

3

4

5

13

13



2

4

21



13%
SIMILARITY INDEX

9%
INTERNET SOURCES

2%
PUBLICATIONS

6%
STUDENT PAPERS

1 1%

2 1%

3 1%

4 1%

5 1%

6 1%

7 1%

8 1%

The effect of AIDA model to purchasing decision: the case of
HappyFresh Instagram promotion
ORIGINALITY REPORT

PRIMARY SOURCES

www.hrpub.org
Internet Source

journal.pandawan.id
Internet Source

Submitted to University of Exeter
Student Paper

e-journal.polsa.ac.id
Internet Source

Submitted to University of Derby
Student Paper

Submitted to Federal Polytechnic, Ilaro
Student Paper

Submitted to School of Business and
Management ITB
Student Paper

Wahyu Wijaya Widiyanto, Sofyan Pariyasto,
Dwi Iskandar. "Prototype Analysis of Basic
Words in Social Media in Indonesia", Asian



9 1%

10 <1%

11 <1%

12 <1%

13 <1%

14 <1%

15 <1%

16 <1%

17 <1%

18 <1%

Journal of Research in Computer Science,
2020
Publication

Submitted to Institute of Technology Carlow
Student Paper

Submitted to University of Durham
Student Paper

www.tandfonline.com
Internet Source

Submitted to Manchester Metropolitan
University
Student Paper

www.sciencegate.app
Internet Source

Submitted to UCFB
Student Paper

Submitted to BINUS Interanational School
(Simprug)
Student Paper

Submitted to UIN Maulana Malik Ibrahim
Malang
Student Paper

akpar-pertiwi.ac.id
Internet Source

anyflip.com
Internet Source



19 <1%

20 <1%

21 <1%

22 <1%

23 <1%

24 <1%

25 <1%

26 <1%

27 <1%

28 <1%

29 <1%

30 <1%

online-journal.unja.ac.id
Internet Source

www.bircu-journal.com
Internet Source

www.neliti.com
Internet Source

etd.hu.edu.et
Internet Source

etheses.uin-malang.ac.id
Internet Source

knepublishing.com
Internet Source

media.neliti.com
Internet Source

repository.ub.ac.id
Internet Source

www.research.manchester.ac.uk
Internet Source

digilib.uinkhas.ac.id
Internet Source

ejournal.uinib.ac.id
Internet Source

ejournal.upnjatim.ac.id
Internet Source



31 <1%

Exclude quotes Off

Exclude bibliography On

Exclude matches Off

www.growingscience.com
Internet Source


