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Abstrak

Perkembangan bisnis di era digital semakin pesat, khususnya dalam dunia
internet. Penggunaan internet menjadi kebutuhan pokok bagi banyak orang, dengan
pertumbuhan mencapai 200 juta pengguna pada tahun 2021. Munculnya banyak
perusahaan internet service provider (ISP) baru sebagai respon terhadap permintaan
ini, termasuk Oxygen.ld di Bekasi yang menyediakan akses internet kecepatan tinggi
melalui jaringan serat optik. Oxygen.ld fokus pada berbagai industri dan menggunakan
strategi direct marketing seperti door to door, telemarketing, dan social media
marketing untuk memperluas jaringannya. Upaya tersebut bertujuan untuk membangun
citra perusahaan dengan memberikan identitas pada produk dan layanan serta
menyampaikan nilai melalui program digital marketing. Dalam persaingan ketat,
Oxygen.ld berkomitmen untuk meningkatkan citra dan layanan guna memenangkan
loyalitas pelanggan. Penelitian ini juga bertujuan untuk merumuskan strategi direct
marketing berdasarkan analisis untuk menarik pelanggan baru, meningkatkan
keterlibatan pelanggan, dan memperkuat loyalitas pelanggan Oxygen.id serta mungkin

dapat diterapkan oleh merek sejenis lainnya di industri yang sama.

Kata Kunci : Strategi, Direct marketing, door to door
Abstract

The rapid development of businesses in the digital era, especially in the online media
world, is escalating. The use of the internet has become a basic necessity for many
people, with a user growth reaching 200 million users in 2021. In response to this
demand, many new internet service provider (ISP) companies emerged to meet
consumer needs. One of them is Oxygen.ld, a new internet provider company in Bekasi,
providing high-speed internet access through a fiber optic network in the city area. The

company focuses on various industries ranging from education to government and has



implemented various direct marketing strategies, including door-to-door,
telemarketing, social media marketing, and others, to expand its internet network. In
the effort to build the company's image, Oxygen.Id strives to provide a clear identity
for its offered products and services and convey the values through various digital
marketing programs. Thus, Oxygen.ld endeavors to continuously enhance its image

and services to win customer loyalty amidst the increasingly fierce competition.

The direct marketing strategy will be formulated based on the analysis results to attract
new customers, increase customer engagement, and strengthen their loyalty to the
Oxygen.id brand. This research is expected to provide valuable insights into the
importance of direct marketing strategies in building a brand and how to implement
effective strategies for Oxygen.id and possibly be applied by other brands in similar
industries.
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