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ABSTRAK
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Manajemen Komunikasi Isu Produk Yupi Terkontaminasi Bahan Non Halal di
Media Online

Di bawah bimbingan Ibu Siti Khadijah
166 halaman skripsi dan 14 halaman romawi, 40 daftar gambar, dan 5 lampiran.

Produk Yupi pada tahun 2022 diisukan terkontaminasi bahan non halal, oleh
karenanya perusahaan membuat strategi untuk penanganan kasus tersebut.
Penelitian bertujuan untuk mengetahui lebih lanjut pengelolaan manajemen
komunikasi isu bahan non halal produk Yupi melalui media online. Metode
penelitian menggunakan paradigma post-positivis dengan pendekatan kualitatif
deskriptif. Teknik pengumpulan data dengan proses observasi, wawancara, dan
dokumentasi. Penelitian juga menggunakan data sekunder yang diperoleh melalui
jurnal dan situs website PT. Yupi Indo Jelly Gum untuk melengkapi data yang
telah tersedia dengan menggunakan triangulasi sumber. Hasil penelitian
menunjukkan bahwa manajemen isu yang dilakukan Yupi dalam penanganan isu
dengan tahap identifikasi menunjukkan bahwa diperlukan langkah analisis untuk
menentukan sumber asal. Kemudian pada tahap analisis menunjukkan sumber isu
berasal dari akun media sosial TikTok @congean124 sehingga diperlukan strategi
perubahan menggunakan media sosial, media release, dan media gathering agar
konsumen mengetahui kebenaran informasi. Selanjutnya pada tahap pemrograman
aksi isu Yupi melaksanakan kegiatan champaign lets speak up cukup memberikan
edukasi mengenai kandungan bahan halal Yupi. Serta pada tahap evaluasi hasil
menunjukkan champaign lets speak up dapat mengelola penanganan isu secara
efektif. Pengimplementasian komunikasi publik melalui informasi dapat
meyakinkan para konsumen produk Yupi telah dipastikan aman dan halal. Oleh
karena itu, penelitian menunjukkan manajemen komunikasi isu produk PT. Yupi
Indo Jelly Gum terkontaminasi bahan non halal di media online berjalan secara
efektif sehingga isu bisa tidak kembali muncul melalui media on/ine. Berdasarkan
hasil penelitian maka direkomendasikan penanganan isu diimplementasikan
secara cepat untuk menghindari penyebaran isu semakin meluas di kalangan
konsumen sekaligus mengantisipasi potensi terjadinya Krisis.

Kata Kunci : Isu Yupi, Komunikasi Publik, Manajemen Isu, Media Online, Non
Halal.
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Communication Management on the Issue of Yupi Products Contaminated by
Non-Halal Materials in Online Media

Under the guidance of Siti Khadijah
166 thesis pages and 14 roman pages, 40 image lists, and 5 appendices.

In 2022, Yupi products were rumored to be contaminated with non-halal
ingredients, therefore the company created a strategy to handle this case. The
research aims to find out more about the communication management of Yupi
product issues through online media. The research approach uses descriptive
qualitative research methods involving primary data collection, namely the
process of observation, interviews and documentation. The research also applies
secondary data obtained through journals and the PT website. Yupi Indo Jelly
Gum to complete the available data. The research source triangulation and data
collection techniques using a post-positivist paradigm in combining and
completing data. The research prove the issue management carried out by Yupi in
handling issues using the identification stage shows that an analysis step is
needed to determine the source of origin. Then at the analysis stage it shows that
the source of the issue comes from the TikTok social media account
@congeanli24 so a change strategy is needed using social media, media releases
and media gathering so that consumers know the truth of the information. Next, at
the Yupi issue action programming stage, carrying out the Champaign Lets Speak
Up activity is enough to provide education regarding Yupi's halal ingredients.
And the evaluation stage the results showed that Champaign Lets Speak Up was
running effectively. Then implementing public communication through
information can ensure consumers that Yupi products are safe and halal. Based
on the research results, it is recommended that issue handling be implemented
quickly to avoid the spread of the issue becoming more widespread among
consumers.

Keywords : Yupi Issues, Public Communication, Issue Management, Online
Media, Non-Halal.
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