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Students are individuals in a group of teenagers who are starting to enter the early adulthood
stage. Life on campus makes individuals influence consumer behavior patterns, students are
encouraged by individuals to make excessive purchases which are called impulse purchases. aims
to determine the relationship and influence of self-control on impulsive buying in Bekasi students.

The research used a quantitative correlational design, the research subjects were 90 active
students of the Islamic University "45" Bekasi. The data collection method used was interviews and
a psychological scale consisting of 2 scales, namely the impulsive buying scale (0.302 - 0.589), and
the self-control scale (0.331 - 0.618). Self-control has a reliability value of 0.809 and Impulsive
Buying has a reliability value of 0.864. The sampling technique uses Probability Sampling-Cluster
Random Sampling, and data analysis tests use descriptive analysis, assumption testing and
hypothesis testing.

The research results were based on Pearson correlation analysis calculations, obtained a
variable coefficient of -0.673 and a p value = 0.000 <0.05. Correlation shows that self-control and
impulse buying are negatively related to the degree of strong relationship.  In the results of the simple
regression test analysis, the value of F = 72.921 with a value of p = 0.00 < 0.05. The coefficient of
determination value shows 0.453, meaning that the percentage of influence of the self-control
variable on the impulsive buying variable is 45.3%.

Keywords: Self-Control, Impulsive Buying

ABSTRAK

Mahasiswa adalah individu pada suatu kelompok remaja yang mulai masuk pada tahap
dewasa awal. Pada kehidupan di kampus membuat individu memberikan pengaruh pada pola
perilaku konsumtif, mahasiswa  di dorong oleh individu melakukan pembelian secara berlebihan
yang di sebut dengan pembelian impulsif. bertujuan untuk mengetahui hubungan ,dan pengaruh
kontrol diri terhadap pembelian impulsif pada mahasiswa Bekasi.

Penelitian mengunakan kuantitatif desain korelasional, subjek penelitian ini 90 mahasiswa
aktif universitas islam “45” bekasi. Metode pengumpulan data yang digunakan wawancara dan skala
psikologi yang terdiri dari 2 skala yaitu skala pembelian impulsif (0,302 - 0,589), dan skala kontrol
diri (0,331 - 0,618). Kontrol diri memiliki nilai Reliabilitas sebesar 0,809 dan Pembelian Impulsif
nilai Reliabilitas sebesar 0,864.Teknik pengambilan sampel mengunakan Probability Sampling-
Cluster Random Sampling, dan uji analisis data yang digunakan analisis deskriptif, uji asusmsi, dan
uji hipotesis.

Hasil penelitian berdasarkan perhitungan analisis korelasi pearson , diperoleh koefisien
variabel sebesar -0,673 dan nilai p = 0,000 < 0,05. Korelasi menunjukan bahwa kontrol diri dan
pembelian impulsif berhubungan negatif dengan derajat hubungan kuat. Pada hasil anlsisi uji regresi
sederhana nilai F = 72,921 dengan nilai p = 0,00< 0,05. Nilai Koefisien determinasi menunjukan
0,453 mengartikan bahwa persentase pengaruh variabel kontrol diri terhadap variabel pembelian
impulsif sebsar 45,3%.
Kata Kunci : Kontrol Diri, Pembelian Impulsif
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