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Lampiran 2 

Draft Pernyataan Kuesioner 
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Lampiran 3 

Hasil Kuesioner 
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Lampiran 4 

Uji Kualitas Data 
 

Correlations 

 
X1.1 X2.1 X2.2 X3.1 X4.1 X5.1 X6.1 Total_X 

X1.1 Pearson Correlation 1 .654**
 .582**

 .539**
 .492**

 .517**
 .544**

 .815**
 

 
Sig. (2-tailed) 

 
.000 .000 .000 .000 .000 .000 .000 

 N 100 100 100 100 100 100 100 100 

X2.1 Pearson Correlation .654**
 1 .632**

 .400**
 .502**

 .527**
 .422**

 .776**
 

 
Sig. (2-tailed) .000 

 
.000 .000 .000 .000 .000 .000 

 N 100 100 100 100 100 100 100 100 

X2.2 Pearson Correlation .582**
 .632**

 1 .552**
 .388**

 .479**
 .364**

 .762**
 

 
Sig. (2-tailed) .000 .000 

 
.000 .000 .000 .000 .000 

 N 100 100 100 100 100 100 100 100 

X3.1 Pearson Correlation .539**
 .400**

 .552**
 1 .488**

 .513**
 .450**

 .763**
 

 
Sig. (2-tailed) .000 .000 .000 

 
.000 .000 .000 .000 

 N 100 100 100 100 100 100 100 100 

X4.1 Pearson Correlation .492**
 .502**

 .388**
 .488**

 1 .629**
 .355**

 .730**
 

 
Sig. (2-tailed) .000 .000 .000 .000 

 
.000 .000 .000 

 N 100 100 100 100 100 100 100 100 

X5.1 Pearson Correlation .517**
 .527**

 .479**
 .513**

 .629**
 1 .348**

 .758**
 

 
Sig. (2-tailed) .000 .000 .000 .000 .000 

 
.000 .000 

 N 100 100 100 100 100 100 100 100 
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X6.1 Pearson Correlation .544**
 .422**

 .364**
 .450**

 .355**
 .348**

 1 .662**
 

 
Sig. (2-tailed) .000 .000 .000 .000 .000 .000 

 
.000 

 N 100 100 100 100 100 100 100 100 

Total_X Pearson Correlation .815**
 .776**

 .762**
 .763**

 .730**
 .758**

 .662**
 1 

 
Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 

 

 N 100 100 100 100 100 100 100 100 

**. Correlation is significant at the 0.01 level (2-tailed). 

Correlations 

 
Y1.1 Y2.1 Y3.1 Y4.1 Y5.1 Total_Y 

Y1.1 Pearson Correlation 1 .530**
 .407**

 .439**
 .423**

 .723**
 

 
Sig. (2-tailed) 

 
.000 .000 .000 .000 .000 

 N 100 100 100 100 100 100 

Y2.1 Pearson Correlation .530**
 1 .558**

 .348**
 .449**

 .780**
 

 
Sig. (2-tailed) .000 

 
.000 .000 .000 .000 

 N 100 100 100 100 100 100 

Y3.1 Pearson Correlation .407**
 .558**

 1 .487**
 .535**

 .831**
 

 
Sig. (2-tailed) .000 .000 

 
.000 .000 .000 

 N 100 100 100 100 100 100 

Y4.1 Pearson Correlation .439**
 .348**

 .487**
 1 .576**

 .705**
 

 
Sig. (2-tailed) .000 .000 .000 

 
.000 .000 

 N 100 100 100 100 100 100 

  Y5.1  Pearson Correlation .423**
 .449**

 .535**
 .576**

 1 .749**
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Sig. (2-tailed) .000 .000 .000 .000 

 
 

100 

.000 

 N 100 100 100 100 100 

Total_Y Pearson Correlation .723**
 .780**

 .831**
 .705**

 .749**
 1 

 
Sig. (2-tailed) .000 .000 .000 .000 .000 

 

 N 100 100 100 100 100 100 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

 

Reliability Statistics 

Cronbach's 

Alpha 

 
 

N of Items 

.870 7 

 

 
Reliability Statistics 

Cronbach's 

Alpha 

 
 

N of Items 

.803 5 


