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ABSTRAK 

Universitas Islam 45 Bekasi 

Program Studi Ilmu Komunikasi 

Fakultas Komunikasi, Sastra, dan Bahasa 

2023 

 

Anisa Fadhila Husna/41182037190090 

“Three Ways Strategy Marketing Public Relations (MPR) dalam Meningkatkan 

Loyalitas Konsumen” 

Di bawah bimbingan Ibu Tatik Yuniarti. 

 (157 hlm+xvi), (8 tabel), (45 gambar), (6 lampiran) 

Ketatnya persaingan industri perhotelan di Kabupaten Bekasi menawarkan 

pelayanan dan fasilitas yang lebih modern membuat konsumen akan tetap loyal. 

Marketing public relations Hotel Primebiz Cikarang menerapkan three ways 

strategy membuat strategi khusus untuk mempertahankan dan meningkatkan 

loyalitas konsumen. Tujuan penelitian ini untuk mengetahui three ways strategy 

marketing public relations (MPR) Hotel Primebiz Cikarang dalam meningkatkan 

loyalitas konsumen. Teori yang digunakan penelitian ini adalah three ways 

strategy. Metode deskriptif kualitatif secara sistematis, faktual, dan akurat. Teknik 

pengumpulan data dilakukan dengan wawancara semistruktur, serta hasil 

observasi didukung oleh dokumentasi berupa data dan gambar. Hasil penelitian ini 

menunjukkan bahwa Hotel Primebiz Cikarang menerapkan three ways strategy 

terdiri dari (1) Pull strategy dengan membuat paket promo dan memberikan 

pelayanan untuk mengutamakan kepuasan konsumen. (2) Push Strategy dengan 

bekerja sama media eksternal, publikasi  media sosial dan cetak. (3) Pass Strategy 

dengan memberikan layanan antar jemput bandara dan mengadakan kegiatan 

sosial. Dalam penerapan tiga teori strategi untuk meningkatkan loyalitas 

konsumen, terlihat bahwa pull strategy menjadi elemen yang paling menonjol 

dalam upaya pemasaran marketing public relations Hotel Primebiz Cikarang.  

Kata Kunci : Hotel, Loyalitas Konsumen, Marketing Public Relations, Public 

Relations, Three Ways Strategy 
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ABSTRACT 

Islamic University 45 Bekasi 

Study of Communication Science 

Faculty of Communications, Literature and 

Language 

2023 

 

Anisa Fadhila Husna/41182037190090 

"The Role of Marketing Public Relations (MPR) at Primebiz Cikarang Hotel in 

Increasing Consumer Loyalty" 

Under the guidance of Mrs. Tatik Yuniarti 

(157 pages+xvi), (8 of table), (45 of picture), (6  of attachments) 

The tight competition in the hotel industry in Bekasi Regency offers more modern 

services and facilities that make consumers remain loyal. Primebiz Cikarang 

Hotel's marketing public relations applies a three-way strategy to create a special 

strategy to maintain and increase consumer loyalty. The purpose of this research 

is to find out the three ways strategy marketing public relations (MPR) Hotel 

Primebiz Cikarang in increasing consumer loyalty. The theory used in this 

research is the three ways strategy. Qualitative descriptive method systematically, 

factually, and accurately. Data collection techniques were carried out using semi-

structural interviews, and the results of observations were supported by 

documentation in the form of data and pictures. The results of this study indicate 

that Primebiz Cikarang Hotel applies a three-way strategy consisting of (1) Pull 

strategy by creating promo packages and providing services to prioritize 

customer satisfaction. (2) Push Strategy by collaborating with external media, 

social media publications and print. (3) Pass Strategy by providing airport shuttle 

services and holding social activities. In applying the three theoretical strategies 

to increase consumer loyalty, it appears that the pull strategy is the most 

prominent element in the marketing public relations efforts of Hotel Primebiz 

Cikarang. 

Keywords : Consumer Loyalty, Hotel, Marketing Public Relations, Public 

Relations, Three Ways Strategy 
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