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ABSTRAK
Universitas Islam 45 Bekasi
Program Studi llmu Komunikasi
Fakultas Komunikasi, Sastra dan Bahasa

2022 M/ 1444 H

Dinda Cahya Ayu Rizqika/ 41182037180062

“Persepsi Masyarakat Kecamatan Klapanunggal Terhadap Program CSR PT Solusi
Bangun Indonesia, Tbk (Pabrik Narogong)”

Di bawah bimbingan Tatik Yuniarti.

87 halaman skripsi + xiii halaman angka romawi, 22 tabel, 17 gambar, 6 lampiran.

Corporate social responsibility (CSR) merupakan kebijakan perusahaan terhadap
pembangunan ekonomi kepada masyarakat, karyawan, maupun pemerintah melalui
program pemberdayaan. Aktivitas yang memiliki tiga fokus tanggung jawab sosial
tersebut meliputi profit, people dan planet. PT Solusi Bangun Indonesia, Tbk
(Pabrik Narogong) merupakan salah satu perusahaan yang menerapkan program
CSR di wilayah Kecamatan Klapanunggal, sehingga melalui kegiatan tersebut
masyarakat di sekitar lokasi perusahaan dapat mengembangkan potensinya. Tujuan
penelitian untuk mengetahui persepsi masyarakat Kecamatan Klapanunggal
terhadap program CSR PT Solusi Bangun Indonesia, Thk (Pabrik Narogong).
Metode penelitian menggunakan kuantitatif deskriptif melalui teknik pengumpulan
data penyebaran kuesioner yang dikuatkan dengan wawancara. Teori yang
digunakan mengacu pada persepsi dan tahapan CSR meliputi perencanaan,
implementasi, evaluasi dan pelaporan. Hasil penelitian menunjukkan bahwa
persepsi masyarakat Kecamatan Klapanunggal terhadap program CSR berpengaruh
signifikan karena nilai koefisien jalur > 0 atau 0,486 dan t-statistik > 1,96 yaitu
5,333 serta p values < 0,05 ialah 0,000. Berdasarkan pelaksanaan program CSR
tersebut pada proses perencanaan dan evaluasi memiliki pengaruh yang signifikan
dibandingkan implementasi serta pelaporan.

Kata Kunci: Community Relations, Persepsi, Perusahaan Semen, Program CSR.



ABSTRACT
Islamic University 45 Bekasi
Study of Communication Science

Faculty of Communication, Literature and
Language

2022 M/ 1444 H

Dinda Cahya Ayu Rizgika/ 41182037180062

“The Community's Perception of Klapanunggal Sub-District towards the CSR
Program of PT Solusi Bangun Indonesia, Tbk (Narogong Plant)

Under the guidance Tatik Yuniarti.

87 pages of thesis + xiii pages of roman numerals, 22 tables, 17 pictures, 6
appendices.

Corporate social responsibility (CSR) is the company's policy towards economic
development for the community, employees, and the government through
empowerment programs. Activities that have three focuses of social responsibility
include profit, people and planet. PT Solusi Bangun Indonesia, Tbk (Narogong
Plant) is one of the companies implementing a CSR program in the Klapanunggal
District area, so that through these activities the community around the company's
location can develop their potential. The aim of the study was to determine the
perceptions of the people of Klapanunggal District towards the CSR program of PT
Solusi Bangun Indonesia, Thk (Narogong Plant). The research method uses
descriptive quantitative through data collection techniques by distributing
questionnaires which are strengthened by interviews. The theory used refers to the
perceptions and stages of CSR including planning, implementation, evaluation and
reporting. The results showed that the perception of the people of Klapanunggal
District towards the CSR program had a significant effect because the path
coefficient value was > 0 or 0.486 and the t-statistic > 1.96, which was 5.333 and
p values <0.05, which was 0.000. Based on the implementation of the CSR program,
the planning and evaluation process has a significant influence compared to
implementation and reporting.

Keywords: Community Relations, Perception, Cement Company, CSR Program.
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