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ABSTRAK
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Hybrid Event PT.Nestle Indonesia Pada Program Launching New Product Nescafe
Ala Cafe Dimasa Pandemi
Dibawah bimbingan Siti Khadijah S.Sos., M.Si
75 Halaman , 2 Tabel, 11 Gambar, 6 Lampiran

Launching New Products merupakan acara atau event yang sering dilakukan
oleh PT.Nestle Indonesia setiap kali meluncurkan produk baru dengan menghadirkan
banyak peserta. Berbeda dengan produk baru yang diluncurkan Nescafe Ala Café pada
tahun 2021, produk ini diluncurkan di masa pandemi covid-19, sehingga acara atau
event yang diselenggarakan berbeda dari biasanya, dimana pada event yang bernama
Music Night & Photo Competition Nescafe Ala Café ” di selenggarakan secara hybrid.
Diharapkan dengan adanya event ini dapat menambah pengenalan new product
Nescafe Ala Café di tangah masyarakat. Penelitian ini menggunakan pendekatan
kualitatif. Metode penelitian yang digunakan adalah deskriftif kualitatif dengan
melakukan wawancara & observasi langsung untuk melakukan pengamatan. Teknik
pengumpulan data menggunakan teknik data primer dan sekunder, teknik pemeriksaan
keabsahan data menggunakan teknik triangulasi sumber. Hasil penelitian ini membahas
mengenai aktivitas Public Relations dalam menjalan suatu program. Ada 4 aktivitas
Public Relations yang dilakukan yaitu Research (penelitian), Planning (perencanaan),
Action and Communication (aksi dan komunikasi), Evaluation (evaluasi). Penelitian
ini menyimpulkan bahwa aktivitas Public Relations yang dilakukan oleh PT.Nestle
Indonesia dalam Program Launching New Product Nescafe Ala Café Tahun 2021
yaitu: Research (penelitian) melakukan riset khalayak, Planning (perencanaan)
melakukan perencanaan kegiatan, Action and Communication (aksi dan komunikasi)
komunikasi efektif dan action tepat sasaran, Evaluation (evaluasi) adalah melakukan
evaluasi atas kinerja program.

Kata kunci: aktivitas Public Relations, program Public Relations, communication,
komunikasi organisasi, corporate social responsibility, public relations,
Launching New Product.
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Launching New Products is an event or events that are often carried out by PT.
Nestle Indonesia every time it launches a new product by presenting many participants.
Unlike the new product launched by Nescafe Ala Café in 2021, this product was
launched during the Covid-19 pandemic, so that the event or events held were different
from usual, where the event called Music Night & Photo Competition Nescafe Ala Café
" was held in a hybrid manner. It is hoped that this event can add to the introduction
of new Nescafe Ala Café products in the communityThis study uses a qualitative
approach. The research method used is descriptive qualitative by conducting
interviews & direct observations to make observations. Data collection techniques
using primary and secondary data techniques, techniques for checking the validity of
data using source triangulation techniques. The results of this study discuss public
relations activities in running a program. There are 4 public relations activities carried
out namely Research, Planning (planning), Action and Communication (action and
communication), Evaluation (evaluation).This study concludes that the public relations
activities carried out by PT Nestle Indonesia in the 2021 Launching New Product
Nescafe Ala Café Program are: Research conducting audience research, Planning
activities, Action and communication (action and communication) effective
communication and appropriate action target, Evaluation (evaluation) is to evaluate
the program performance.

Key Words : public relations activities, public relations programs,
organizational communication corporate social responsibility, public relations,
Launching New Product
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